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THIS IS AN OFFERING MEMORANDUM intended for the prospective buyers of the Putnam Hotel, 225 West New York Avenue, DeLand, FL 32720  
as more particularly described here-in (“Property”). This memorandum contains information pertaining to the Property’s seller (“Seller”) and 
has been prepared by BRAUN, Inc. (“BRAUN”) the auction and marketing company and Marcus + Millichap the Broker (“Broker”). Although 
representatives of the seller have reviewed this memorandum, it does not purport to be all-inclusive or contain all of the information that a 
potential investor may desire. Neither the seller, nor any of its members, officers, directors, employees or agents, nor BRAUN, nor Broker, make 
any representation or warranty, expressed or implied, as to the accuracy or completeness of any of the information contained herein. The seller, 
BRAUN and Broker disclaims any liability which may be based on such information, errors therein, or omissions therefrom.  All financial data 
contained herein is unaudited.  The information contained herein represents estimates based on assumptions considered reasonable under the 
circumstances. No representations or warranties, expressed or implied, are made that the actual results will conform to such projections. There 
is no representation as to environmental condition of the property, or as to any other aspect of the property.
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nTHE HISTORIC PUTNAM HOTEL | A REPOSITIONING OPPORTUNITY

■■ Location: 225 W New York Avenue, DeLand, Florida 32720
■■ Assessor’s Parcel Number: 09-17-30-62-00-0090
■■ Year Built: 1923
■■ Number of Buildings: 2
■■ Number of Floors: 6
■■ Gross Building Area: 61,210 sq. ft.
■■ Lot Size: ± 1.4 Acres
■■ Parking: Ample surface parking
■■ Zoning C-2AH 

PROPERTY INFORMATION

PROPERTY DESCRIPTION
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap

PROPERTY PHOTOS

The property is zoned Downtown Commercial-Historic (C-2AH) by the 
city of DeLand Zoning Authority. Possible uses for this zoning district in-
clude: medical office, senior living facility, hotel, restaurant, and retail; 
among others.

The hotel is not operating.
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nAREA MAPS

225 W NEW YORK AVENUE, 
DELAND, FL 32720

AREA MAPS
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GEOGRAPHIC INFORMATION
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nINVESTMENT OVERVIEW

■■ Repositioning Opportunity to an Independent Boutique Hotel, Internationally 

Recognized Hotel Flag, or Alternative use. Additionally, this property can be 

repositioned to a senior living facility, student housing, or retail shopping center, 

among others.

■■ Strategic location in the city of DeLand with excellent access, visibility, and 

proximity to diverse business generators. The ideally located Putnam Hotel is 

situated across the street from DeLand City Hall in Downtown DeLand and less 

than one mile from Stetson University. Stetson University is a private university 

which ranks in the “Top 5 Best Colleges in the South” and Stetson’s College of 

Law ranks #1 nationally in trial advocacy.

■■ 61,210 Square Foot, 6-Story, Interior Corridor, Closed/Non-Operating Volusia 

County Hotel Offers a Great Repositioning Opportunity. The closed hotel is 

situated on 1.4+/- acres currently zoned Downtown Commercial District Historic 

(C-2AH) by the city of DeLand. Based on current zoning, several repositioning/

redevelopment opportunities are available. 

■■ DeLand Hotel Market is a Continually Improving Hotel Market. In 2013, hotels in 

the competitive set achieved a 71.5% occupancy, $79.01 ADR, and $56.49 RevPAR. 

Located within close proximity to the Putnam Hotel are the following hotels: 

Hyatt Place Lake Mary (20 miles south), Courtyard by Marriott (20 miles south), 

and Hampton Inn Debary/Deltona (13 miles south).

■■ Offered Free and Clear of Existing Debt
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nINVESTMENT OVERVIEW

Located just off Woodland Blvd at 225 West New York Avenue, the 61,210 square foot Putnam Hotel was 

originally built in 1923 during the height of the "Florida Boom." The Putnam Hotel quickly became a gathering 

place for celebrities, tourists, and high society. The historic, Mediterranean Revival style hotel quickly rose to a 

prominent position in the cultural life of the community. 

The current structure consists of an office/reception area, laundry room, two nightclubs (approx. 5,970+/- and 

5,700+/- square feet), basement, penthouse, and fifty eight lodging units of which fifteen are extended stay hotel 

rooms, thirty eight are one bedroom apartments, and five are apartment units located in the detached rear building. 

The hotel, which is currently closed down is situated directly across the street from DeLand's new City Hall and is 

the only hotel in downtown DeLand within walking distance of retail shopping, Stetson University's main campus, 

and the neighboring Athens Theatre. The hotel currently sits in DeLand's "hospitality corner,"making this a very 

attractive site for either a renovation of the historic hotel or redevelopment of the site. Possible uses for this site 

include: a new hotel, student housing, senior living facility, and retail, among others.

Investment Highlights

■ Redevelopment Opportunity

■ Located 3 Blocks from Stetson University

■ Located in Downtown DeLand

■ Historic Hotel Built in 1923

PROPERTY DESCRIPTION
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap

INVESTMENT OVERVIEW
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nC-2AH ZONING DISTRICTS

C-2A DOWNTOWN COMMERCIAL DISTRICT 
ALLOWED USES: Uses allowed in this district appear in Table 33-17.21 

MAXIMUM DENSITY ALLOWED 
The maximum density allowed in this district is 20 dwelling units per gross acre.(Ord. No. 
2005-65, §§ 4, 5, 12-19-05; Ord. No. 2007-12, §§ 3, 7, 8, 2-5-07; Ord. No. 2007-05, §§ 3, 9, 2-
5-07; Ord. No. 2008-08, § 2, 4-7-08; Ord. No. 2008-39, § 4, 9-3-08)  

DIMENSIONAL REQUIREMENTS 
MINIMUM LOT DIMENSIONS 
MINIMUM WIDTH None 
MINIMUM SIZE None.  
SETBACKS/BUILDING SEPARATION/IMPERVIOUS SURFACE LIMITATIONS 
Maximum impervious surface None 
Setbacks None 
BUILDING DIMENSIONS 
Maximum height 80 feet 
MINIMUM FLOOR AREA UNDER HEAT AND AIR: MULTIFAMILY 
Efficiency (no separate bedroom) 425 square feet 
One bedroom 525 square feet 
Two + bedroom 725 square feet plus 150 square feet for 

each additional bedroom 
ADDITIONAL REQUIREMENTS 

MINIMUM REQUIREMENTS FOR DRIVEWAYS AND PARKING 
The minimum separation required between vehicle use areas and the property line is 5 feet. 
Staff may adjust in conjunction with redevelopment or change in use where the separation is 
less or absent.  
Parking on grass and sidewalks is prohibited.  Vehicle use areas must be paved with concrete, 
asphalt concrete or industry recognized porous paving approved by the city's engineer. Paved 
areas must be included in the site's impervious surface calculation. Compacted gravel or milled 
asphalt may be proposed for overflow parking in accordance with Sec. 33-91.06(d)3.f. 
MINIMUM REQUIREMENT FOR STORMWATER MANAGEMENT 
Stormwater generated by, during and after construction or improvement must be contained on-
site or within a communal stormwater collection and management system permitted by the 
State.  
MINIMUM REQUIREMENTS FOR WATER AND SEWER 
Application for and connection to municipal water and sewer is required within areas served 
by the city. 
REQUIREMENTS FOR TREE COVERAGE 
Historic trees and trees utilized to meet the minimum tree protection requirement or trees 
located inside a designated tree protection area, as defined in Article VI of Chapter 33, may 
not be removed without application and approval of a permit by the city.  
LANDSCAPING AND SIGNS 
Sign requirements apply to developments within and/or along special overlay districts (Article 
IV of Chapter 33). Landscaped buffers are not required along street frontages 
OUTDOOR STORAGE AND DISPLAY 
Unless otherwise prohibited in the list of primary, conditional or special-exception uses for 
each zoning district, outdoor display of equipment, supplies, merchandise, or personal property 
is permitted in compliance with section 33-27.04.  

TRAFFIC IMPACT ANALYSIS 
Calculation and submittal of average annual daily trips is required for all developments. The 
developer of any development which will generate 1,000 or more Average Annual Daily Trip 
(AADT) ends per day, as determined by reference to the Institute of Traffic Engineers Trip 
Generation Manual or to locally derived trip generation rates accepted by the city as accurate, 
shall provide the city with a traffic impact analysis prepared by a qualified traffic engineer at 
the time application is made for approval of a site plan or preliminary plat. See also, Section 
33-41.04.1 
COMMUNITY DESIGN STANDARDS 
Site and building aesthetics need to comply with the Community Design Standards (Article 
VIII, section 33-94).  
HISTORICAL DESIGNATION 
A portion of the C-2A zoning district lies within the DeLand historical overlay. Additional 
criteria may apply to development and/or redevelopment in these areas. 

 



PAGE  |  11 800.784.5884 x3331   |   braunworldbid.com

Pr
op

er
ty

  
D

es
cr

ip
tio

nC-2AH ZONING DISTRICTS
 P-1 BR C-1 C-2 C-

2A 
C-
2AC 

C-3 C-4 M-1 

 

USES IN COMMERCIAL ZONING DISTRICTS 
PROFESSIONAL 
General/Professional Offices P P P P P P P / 

E19 
P P 

Financial Institutions P P P P C20 P   P 
MEDICAL SUPPORT - See also Section 33-19.11 
Medical Office P P P P P P    
Apothecary shops  P  C15       
Drugstores and pharmacies P P  P P P    
Hospitals    P      
Laboratories, hospitals and clinics E15  P P P P    
Medical clinics over 5,000 square feet  E15 E15  P P P    
Nursing homes and adult congregate 
living facilities 

  P P P P    

Veterinary clinics allowing inside 
overnight boarding for clinical care, no 
outside runs or kennels 

 C  C  C    

Veterinary clinics and pet grooming 
shops with overnight and/or outdoor 
boarding facilities and runs 

   E30 C    P 

BUSINESS SUPPORT  
Mailbox and shipping shops  P P P P P    
Office equipment sales and service   P  P  P/C4  P  
Copying, printing and lithography   P P P P P P / 

E19 
P P 

Showroom commercial      P P / 
E19 

P P 

PERSONAL SERVICES 
Beauty salons, barbershops and day 
spas 

 P P P P P    

Day care facilities, adult or child P P P P P  E10 C2 C2  

E10 
Dry cleaning and laundry, industrial      P  P P 
Dry cleaning and laundry, retail   P C3 P P P  P  
Dry cleaning and laundry, self-service  P  P P     
Mortuary, funeral homes and 
crematoriums 

 P  P P    P 

Pet shops and pet grooming with no 
overnight boarding of animals 

 C C C C     

Tailor shops and shoe repair  P  P P     
Tattoo parlors and related uses  
Per 33-19.09 

   C*      

HOSPITALITY 
Adult entertainment establishments, 
per section 33-22 and chapter 2C of the 
DeLand code of ordinances  

        C* 

Banquet facilities, Catering services  P  P P P  E3 E3 
Bed and breakfast inn C 19 P P P P     

 P-1 BR C-1 C-2 C-
2A 

C-
2AC 

C-3 C-4 M-1 

 

Hotels or motels and associated 
accessory uses including restaurant and 
conference facilities 

 P C 5 P P    C6 

Uses requiring a DBPR 3PS liquor 
license (package sales) or 4COP liquor 
license (bars, lounges, etc.) 

 E17 E17 E17 E17 E17  E17 E17 

Package sales where beer and/or wine 
(no liquor) are sold for consumption 
off premises with DBPR 2APS license 

 C C C C C  C  

Restaurants, except fast food and/or 
drive through facilities 

  P   P    

Restaurants including fast food and/or 
drive through facilities 

 P  P C20    P 

Restaurants and establishments serving 
alcohol requiring a DBPR 2COP, 3PS 
or 4COP license with special class 

 C C C C C  C C 

FOOD SERVICE AND INDUSTRY 
Bakery, pastry, gourmet, coffee and 
specialty beverage shops (retail) 

 P P P P P    

Bakery products manufacturing or 
wholesale 

     P  P P 

Bakeries wholesale, up to 1,000 square 
feet of floor area 

  C C C     

Community and market gardens  Per Chapter 33, Section 33-24 
Food products manufacturing         P 
Freezer locker rentals      P  P P 
Fruit and vegetable handlers or 
processors 

        P 

Grain blending and packaging, but not 
milling 

        C 

Grocery, vegetable, fruit, fish, meat, 
dairy and poultry products wholesale  

     C  P P 

Milk, dairy, creamery, beverage 
bottling, processing and wholesale 
plants 

       P P 

VEHICULAR - See also Section 33-19.12  
Airports, Helipads city owned, and 
airport operations 

        P 

Airports, Helipads private, and airport 
operations 

        E20 

Automobile repair    E2  P / 
C21 

P / 
E1 

C21 P 

Automobile service station  
See also 33-19.06 

   C*     P 

Automotive and bus repair, including 
body shops and bus garages and 
storage of trucks and heavy equipment 

        P 

Junk, Waste or Salvage Yard         E13 
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nC-2AH ZONING DISTRICTS
 P-1 BR C-1 C-2 C-

2A 
C-
2AC 

C-3 C-4 M-1 

 

Marine manufacturing, sales and 
service See also 33-21 

        P 

Marine repair  E14  C7  P P / 
E14 

  

Mobile home sales See also 33-21        P P 
Railroad yards, siding and terminals       P  P 
Towing and wrecker service    C21    P P 
Truck and rail freight terminals        P P 
Truck stops    E28 

 
    P 

Vehicle sales and rental including new 
and used automobiles, boats, 
motorcycles, trailers and trucks See 
also 33-21 

   E23 

E29 
 P   P 

Vehicle sales, rental, service, repair 
new/used buses, RVs and farm 
equipment Section 33-21 

     E23 

E29 
 P P 

RETAIL 
Auction sales shop      P  P P 
Convenience stores without gas pumps    P P P   P 
Convenience stores with gas pumps, 
Per 33-19.08 

 E  C*     P 

Fertilizer and feed store sales 
excluding manufacturing 

     C  P  

Flea markets and merchandising barns 
or marts Per 33-19.03 

   C*      

Furniture, appliances retail  P  P P P    
Furniture, appliances wholesale      P P  P P 
Grocery  P  P P C    
Home improvement store  P  P  P  P P 
Pawn Shops    P      
Retail sales  P P P P P C8 C8 C8, 20 
Retail and service land uses          C20 
Retail sale of storage sheds    E27     P 
Used materials, sales, thrift or pawn 
shops; not including junk yards 

 P  P P   C  

RESIDENTIAL - See also 33-20 
Boarding houses    P      
Community residential homes 
Multifamily  Per 33-19.02 

C*     C*    

Community residential homes    
Single-family  Per 33-19.02 

C*         

Convalescent, rest and nursing homes; 
institutions and homes for children, the 
aged and the disabled 

P E16  P      

Multiple-family dwellings compliant 
with R-16 standards 

   C  C    

Multiple-family dwellings and   C       

 P-1 BR C-1 C-2 C-
2A 

C-
2AC 

C-3 C-4 M-1 

 

duplexes complaint with R-12  
Multiple-family dwellings on the first 
floor Per 33-19.13 

    C*     

Residential dwelling units above the 
first floor or one residential unit on the 
first floor accessory to an office or 
commercial use  

  C C C     

Single-family dwellings, except mobile 
homes 

P         

Single-family dwelling complaint with 
R-1 standards not located within the 
highway commercial land use areas 

  C       

Two-family dwelling and duplexes 
compliant with R-2 standards 

  C       

INSTITUTIONAL 
Business colleges, professional or 
commercial schools 

   P P P    

Churches, houses of worship and 
religious institutions with customary 
accessory educational and recreational 
uses 

E5 E5 E5 P E5 P E5 P E5 

Government and public land uses and 
buildings 

P P P P P P P P P 

Industrial vocational training school      P   P 
Private clubs and lodges P C9 P C9 C9 P  P P 
RECREATION 
Bowling alleys, billiard parlors, skating 
rinks and indoor recreation and 
amusement facilities and museums 

   P  P   P 

Carnivals and other temporary 
amusements and events in accordance 
with section 33-19  

        C 

Museums P   P P P   P 
Music, dance, gymnasium, art school 
or studio, excluding discotheques 

  P P P  P  E12 

Non-profit recreational organizations, 
lodges and fraternal orders  

        P 

Organized physical activity center —
predominately scheduled instruction 

   P   P  E12 

Outdoor recreation land use Per 33-
19.10 

        C* 

Parks, community and regional E8 E8 E8 E8 E8   P E8 
Parks, mini and neighborhood P  P P P   P  
Recreational vehicle parks Per 33-
19.07 

        C* 

Theatres and assembly halls  P  P P P    
TRADES 
Building materials      C  P P 
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nC-2AH ZONING DISTRICTS

 P-1 BR C-1 C-2 C-
2A 

C-
2AC 

C-3 C-4 M-1 

 

Contractor trade shops and offices      C P / 
E19 

P P 

Electrical, gas, plumbing and hvac 
sales/service 

   C13  C   P 

Greenhouses, nurseries and 
landscaping sales, retail 

   P    P  

Greenhouses, nurseries and 
landscaping sales, wholesale 

     C   P 

Moving, packing  and storage 
companies 

     C  P P 

Packing and crating services        P  
Pest control and exterminating services    P P C   P 
Septic tank services        P  
Swimming pool sales, installation and 
service 

   P  C  P P 

Trade shops      C  P P 
Upholstering and reupholstering    P P C   P 
Welding or soldering shops      C   P 
INDUSTRIAL AND MANUFACTURING 
Fuel storage and bulk supply plants       C13 P  
Coal, coke or wood yard          P 
Laboratories, research, testing and 
development.  Pharmaceutical 
products, drugs compounding only 

     P   P 

Machine shop      C P / 
E19 

 P 

Manufacture of pottery or other 
ceramic products 

     C   P 

Manufacturing—Assembly operations 
only, no fabrication 

     C C 
E19 

C14 P 

Microwave, radio, telephone and 
television facilities and transmission 
towers 

  E6 E6 E6   E6 E6 

Mining and excavations per section 33-
62 of Article V of this chapter  

        C 

Planing mill, saw mill, millwork and 
wood product manufacturing 

        E18 

Recycling centers        P P 
Research and development facilities      P P / 

E19 
  

Storage of bottled gas, natural gas or 
similar products  

        C19 

Utilities excluding microwave, radio, 
telephone and television towers 

   C  C    

Warehousing and commercial storage      C P / 
E19 

P P 

Wholesale commercial activities      C  P P 
 

 P-1 BR C-1 C-2 C-
2A 

C-
2AC 

C-3 C-4 M-1 

 

MISCELLANEOUS 
Commercial parking lots    P P P   P 
Communications towers Per Chapter 33, Section 33-23 
Outdoor advertising signs    C22 / 

E24 
 C22 / 

E24 
 C22/ 

E24 
C22 / 
E24 

Public utilities         P 
Public utilities, excluding microwave, 
radio, telephone and television 
antennas 

 C      P P 

Shade structures less than 800 square 
feet, accessory use 

 C  C  C C C C 

Shade structures greater than 800 
square feet, accessory use 

     E25 E25 E25 E25 

 
 
P=PERMITTED 
C=CONDITIONAL 
E=SPECIAL EXCEPTION 
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THE MARKET
OVERVIEW

Orlando provides its residents with a remarkable quality of life, highlighted 
by a warm, sunny climate; professional sporting opportunities; outdoor rec-
reational activities; cultural venues; world-famous attractions; and
ocean beaches nearby.

The region offers outstanding healthcare facilities and exceptional commu-
nity services such as Orlando Health and Florida Hospital. In addition, Florida 
residents are not required to pay a personal state income tax. 

Orlando features dozens of cultural opportunities, including the Civic The-
atre of Central Florida, the Orlando Opera Company, the Orlando Ballet Com-
pany and the Bach Festival Society. Also, the Shakespeare Festival is held 
downtown every year.

For art lovers, there are a number of galleries, as well as the Morse Museum 
and the Orlando Museum of Art. Amway Center is the new arena for the Or-
lando Magic. The facility was built in an area in downtown Orlando currently 
undergoing redevelopment; a new performing arts center is also nearby.

The Orlando region provides numerous higher education opportunities. 
The largest institutions are the University of Central Florida, with 59,800 
students, and Valencia Community College with an enrollment of around 
35,400.
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ORLANDO ECONOMIC INFORMATION 

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Market Highlights

Economic diversity

■ While Orlando’s economy has a strong tourism

component, distribution, high-tech and

healthcare also are prevalent.

Pro-business environment

■ Florida has low state and local taxes and no

personal state income tax.

Population growth

■ Orlando's population is expected to increase by

1.6 percent annually over the next five years.

Geography

The Orlando metro encompasses 4,012 square

miles near the center of Florida. There are

numerous lakes scattered across the region, and

the topography is generally flat with few

impediments to development. Citrus, melons and

strawberries are some of the agricultural products

grown in the metro.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap

ORLANDO

Orlando-Kissimmee Metro

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Market Highlights

Economic diversity

■ While Orlando’s economy has a strong tourism

component, distribution, high-tech and

healthcare also are prevalent.

Pro-business environment

■ Florida has low state and local taxes and no

personal state income tax.

Population growth

■ Orlando's population is expected to increase by

1.6 percent annually over the next five years.

Geography

The Orlando metro encompasses 4,012 square

miles near the center of Florida. There are

numerous lakes scattered across the region, and

the topography is generally flat with few

impediments to development. Citrus, melons and

strawberries are some of the agricultural products

grown in the metro.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap

ORLANDO

Orlando-Kissimmee Metro

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Market Highlights

Economic diversity

■ While Orlando’s economy has a strong tourism

component, distribution, high-tech and

healthcare also are prevalent.

Pro-business environment

■ Florida has low state and local taxes and no

personal state income tax.

Population growth

■ Orlando's population is expected to increase by

1.6 percent annually over the next five years.

Geography

The Orlando metro encompasses 4,012 square

miles near the center of Florida. There are

numerous lakes scattered across the region, and

the topography is generally flat with few

impediments to development. Citrus, melons and

strawberries are some of the agricultural products

grown in the metro.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap
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ORLANDO ECONOMIC INFORMATION 

Metro

The Orlando metro is comprised of Osceola, Orange,

Seminole and Lake counties. The metro is the third

largest in Florida with a population of 2.2 million and

is expected to grow 1.6 percent annually for the next

five years. Orlando is the area’s largest city, containing

248,200 inhabitants.

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Largest Cities: Orlando MSA

Infrastructure
Air transportation service in the region is provided by

Orlando International Airport, Orlando Sanford

International Airport, Orlando Executive Airport and

four smaller airports.

A rail system helps move freight across the state and the

nation. By water, Port Canaveral and the Atlantic

Ocean are within a 45-minute drive to the east, and the

Port of Tampa on the Gulf of Mexico is one hour to

the west. Each port provides access to global markets.

The region sits at the crossroads of Florida’s highway

network. Florida’s Turnpike and Interstate 4 intersect

in the metro. Toll roads include state Route 528, which

links Orlando to Cape Canaveral; state Routes 417 and

429, which form a beltway around Orlando; and state

Route 408, which crosses the city from east to west.

Public transportation is orchestrated by the Central

Florida Regional Transportation Authority, also known

as LYNX, which offers bus routes throughout Orange,

Seminole and Osceola counties.

2012 Estimate
Sources: Marcus & Millichap Research Services, Experian

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap

Airports
■ Orlando International, Orlando Sanford

International, Orlando Executive

■ Four smaller airports

Major Roadways

■ I-4, Florida's Turnpike

■ State Routes 408, 417, 429 and 528

Rail
■ Freight - CSX, Florida Central

■ Passenger - Amtrak

The Orlando MSA is:
■ 85 miles from Tampa

■ 230 miles from Miami

■ 430 miles from Atlanta

■ 1,100 miles from New York City

Orlando 248,200

Alafaya 81,800

Pine Hills 62,500

Kissimmee 61,500

Sanford 53,600

Apopka 42,300

ORLANDO



M
ar

ke
t O

ve
rv

ie
w

PAGE  |  18 800.784.5884 x3331   |   braunworldbid.com

ORLANDO ECONOMIC INFORMATION 
MARKET OVERVIEW

The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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Economy

Orlando is a top vacation destination and home to

Walt Disney World. It has also become a popular site

for business meetings, with one of the nation’s largest

convention centers. Over 55 million visitors traveled to

Orlando last year, driving the hospitality employment

sector to account for 21 percent of all area jobs.

Key industries in the region include aerospace and

defense systems, modeling, simulation and training,

digital media, and biotechnology. Orlando is quickly

transforming into a center for digital media, fueled by

an expanding number of software, simulation and

entertainment companies. Today, hundreds of digital

media companies are located in the metro.

The local life sciences, biotech and medical technology

industries also are strengthening. Orlando has invested

billions in its life sciences industry, with community

leaders actively pursuing initiatives to further grow this

vital sector.

University of Central Florida (UCF) offers top-ranked

programs for engineering and computer sciences, and

its Technology Incubator helps emerging technology

companies, further enhancing the climate for high-tech

growth. Adjacent to UCF are the Central Florida

Research Park and the Quadrangle Office Park, the

latter of which is recognized as one of the top research

parks in the world.

ORLANDO

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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Orlando is a top vacation destination and home to

Walt Disney World. It has also become a popular site

for business meetings, with one of the nation’s largest

convention centers. Over 55 million visitors traveled to

Orlando last year, driving the hospitality employment

sector to account for 21 percent of all area jobs.

Key industries in the region include aerospace and

defense systems, modeling, simulation and training,

digital media, and biotechnology. Orlando is quickly

transforming into a center for digital media, fueled by

an expanding number of software, simulation and

entertainment companies. Today, hundreds of digital

media companies are located in the metro.

The local life sciences, biotech and medical technology

industries also are strengthening. Orlando has invested

billions in its life sciences industry, with community

leaders actively pursuing initiatives to further grow this

vital sector.

University of Central Florida (UCF) offers top-ranked

programs for engineering and computer sciences, and

its Technology Incubator helps emerging technology

companies, further enhancing the climate for high-tech

growth. Adjacent to UCF are the Central Florida

Research Park and the Quadrangle Office Park, the

latter of which is recognized as one of the top research

parks in the world.

ORLANDO
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ORLANDO ECONOMIC INFORMATION 

Orlando is a top vacation destination and home to Walt Disney World. It has also be-
come a popular site for business meetings, with one of the nation’s largest convention 
centers. Over 55 million visitors traveled to Orlando last year, driving the hospitality 
employment sector to account for 21 percent of all area jobs.

Key industries in the region include aerospace and defense systems, modeling, simu-
lation and training, digital media, and biotechnology. Orlando is quickly transforming 
into a center for digital media, fueled by an expanding number of software, simulation 
and entertainment companies. Today, hundreds of digital media companies are located 
in the metro.

The local life sciences, biotech and medical technology industries also are strengthen-
ing. Orlando has invested billions in its life sciences industry, with community leaders 
actively pursuing initiatives to further grow this vital sector.

University of Central Florida (UCF) offers top-ranked programs for engineering and 
computer sciences, and its Technology Incubator helps emerging technology com-
panies, further enhancing the climate for high-tech growth. Adjacent to UCF are the 
Central Florida Research Park and the Quadrangle Office Park, the latter of which is 
recognized as one of the top research parks in the world.
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ORLANDO LABOR

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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Labor

The Orlando metro has a skilled labor force of more than 1 million people. Although the troubled housing market

and weak economy stymied job growth through the recession, recent economic improvements will help strengthen

employment gains going forward. Through 2017, the local employment base is projected to expand at an average

rate of 3.5 percent annually, well above the forecast growth rate for the nation.

While tourism provides the largest portion of jobs in the metro at 21 percent, or around 214,000 positions, the

local economy is diverse. The trade, transportation and utilities sector accounts for 19 percent of total

employment, professional and business services maintains 16 percent, and education and health services employers

hire 12 percent of workers.

Over the next five years, all local employment sectors except manufacturing will register gains. The rebounding

leisure and hospitality industry will post the largest growth rate, averaging a 5.4 percent increase per year, while

construction and education and health services will expand 5.0 percent and 4.8 percent, respectively.

ORLANDO
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ORLANDO EMPLOYERS

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Employers

For over 30 years, Orlando has been identified with

Disney World. In addition to six Disney theme parks,

the area contains other attractions such as SeaWorld

and Universal Studios. Many of the area’s major

employers are tourism-related.

Orlando is also one of the fastest-growing high-tech

centers in the country, led by efforts at the University

of Central Florida. The region has a large concentration

of laser and optics manufacturers, with companies

producing everything from tattoo-removal lasers to

laser-guided systems that maneuver fighter planes.

The local manufacturing industry includes Lockheed

Martin Missiles and Fire Control, Siemens AG, and

Harris. The area is also home to the National Center of

Simulation, internationally renowned for its research in

laser and optics, as well as for its unique

microelectronics technology training programs.

The region is an ideal place to film television shows and

motion pictures, ranking first in the state and third

nationwide. State-of-the-art soundstages, inimitable

venues, year-round filming capabilities, a highly skilled

local crew base and supportive communities have all

helped the industry grow into a $845 million annual

market.

Major Employers

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap

Walt Disney World Co.

Florida Hospital

Publix Super Markets Inc.

Universal Orlando

Orlando Health

Busch Entertainment Corp.

Lockheed Martin Corp.

Marriott International

Darden Restaurants Inc.

Starwood Hotels & Resorts Worldwide Inc.

ORLANDO
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DEMOGRAPHICS

CITY OF ORLANDO

Expanding employment opportunities will draw a steady stream of workers into the 
metro, pushing population growth to an average of 1.6 percent annually through the 
next five years. Over the past decade, the local population grew by almost 30 percent 
to 2.2 million residents.

Much of the region’s population growth in recent years occurred in the areas south 
of Orlando and Walt Disney World and west of Kissimmee, spurred by the comple-
tion of SR-417 and improved access to Interstate 4.

The median household income, at $51,900 annually, will increase an average of 2.3 
percent per year over the next five years. The prevalence of lower-paying tourism 
jobs, however, will keep the median household income below the national rate and 
prevented many residents from purchasing a home. Homeownership in the metro 
stands at 52 percent, with the median home price resting around $133,000.

The median age of Orlando’s residents is 36.7 years old, closely matching the U.S. 
median age but significantly less than the state median age of 41.1 years old. More 
than half of the metro’s inhabitants are in their working years.
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ORLANDO DEMOGRAPHICS 

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Demographics

Expanding employment opportunities will draw a

steady stream of workers into the metro, pushing

population growth to an average of 1.6 percent

annually through the next five years. Over the past

decade, the local population grew by almost 30 percent

to 2.2 million residents.

Much of the region’s population growth in recent years

occurred in the areas south of Orlando and Walt

Disney World and west of Kissimmee, spurred by the

completion of SR-417 and improved access to

Interstate 4.

The median household income, at $51,900 annually,

will increase an average of 2.3 percent per year over the

next five years. The prevalence of lower-paying tourism

jobs, however, will keep the median household income

below the national rate and prevented many residents

from purchasing a home. Homeownership in the metro

stands at 52 percent, with the median home price

resting around $133,000.

The median age of Orlando’s residents is 36.7 years

old, closely matching the U.S. median age but

significantly less than the state median age of 41.1 years

old. More than half of the metro’s inhabitants are in

their working years.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
inaccuracies. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services of
Florida © 2014 Marcus & Millichap
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ORLANDO QUALITY OF LIFE

MARKET OVERVIEW
The Putnam Hotel - Repositioning Opportunity
DELAND, FL

Quality Of Life

Orlando provides its residents with a remarkable quality

of life, highlighted by a warm, sunny climate;

professional sporting opportunities; outdoor recreational

activities; cultural venues; world-famous attractions; and

ocean beaches nearby.

The region offers outstanding healthcare facilities and

exceptional community services such as Orlando Health

and Florida Hospital. In addition, Florida residents are

not required to pay a personal state income tax.

Orlando features dozens of cultural opportunities,

including the Civic Theatre of Central Florida, the

Orlando Opera Company, the Orlando Ballet Company

and the Bach Festival Society. Also, the Shakespeare

Festival is held downtown every year.

For art lovers, there are a number of galleries, as well as

the Morse Museum and the Orlando Museum of Art.

Amway Center is the new arena for the Orlando Magic.

The facility was built in an area in downtown Orlando

currently undergoing redevelopment; a new performing

arts center is also nearby.

The Orlando region provides numerous higher-

education opportunities. The largest institutions are the

University of Central Florida, with 59,800 students, and

Valencia Community College with an enrollment of

around 35,400.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to
the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any
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Quality Of Life

Orlando provides its residents with a remarkable quality

of life, highlighted by a warm, sunny climate;

professional sporting opportunities; outdoor recreational

activities; cultural venues; world-famous attractions; and

ocean beaches nearby.

The region offers outstanding healthcare facilities and

exceptional community services such as Orlando Health

and Florida Hospital. In addition, Florida residents are

not required to pay a personal state income tax.

Orlando features dozens of cultural opportunities,

including the Civic Theatre of Central Florida, the

Orlando Opera Company, the Orlando Ballet Company

and the Bach Festival Society. Also, the Shakespeare

Festival is held downtown every year.

For art lovers, there are a number of galleries, as well as

the Morse Museum and the Orlando Museum of Art.

Amway Center is the new arena for the Orlando Magic.

The facility was built in an area in downtown Orlando

currently undergoing redevelopment; a new performing

arts center is also nearby.

The Orlando region provides numerous higher-

education opportunities. The largest institutions are the

University of Central Florida, with 59,800 students, and

Valencia Community College with an enrollment of

around 35,400.
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DELAND, FL DEMOGRAPHIC REPORT

1 Mile 3 Miles 5 Miles

2000 Population 11,286 33,755 53,495

2010 Population 10,702 38,525 63,273

2013 Population 10,710 38,658 63,566

2018 Population 10,543 40,379 67,389

2000 Households 4,233 13,283 21,138

2010 Households 3,878 14,958 25,017

2013 Households 3,879 15,005 25,129

2018 Households 3,820 15,837 26,915

2013 Average Household Size 2.29 2.40 2.43

2013 Daytime Population 11,148 22,760 29,103

2000 Median Housing Value $82,197 $81,261 $80,754

2000 Owner Occupied Housing Units 44.88% 59.25% 67.26%

2000 Renter Occupied Housing Units 45.18% 32.18% 25.81%

2000 Vacant 10.85% 8.66% 8.47%

2013 Owner Occupied Housing Units 43.77% 60.06% 68.59%

2013 Renter Occupied Housing Units 56.23% 39.94% 31.41%

2013 Vacant 17.46% 13.94% 13.48%

2018 Owner Occupied Housing Units 43.79% 60.10% 68.68%

2018 Renter Occupied Housing Units 56.21% 39.90% 31.32%

2018 Vacant 18.31% 14.62% 14.23%

$ 0 - $14,999 23.4% 17.7% 15.2%

$ 15,000 - $24,999 21.5% 16.8% 14.5%

$ 25,000 - $34,999 14.5% 12.1% 12.2%

$ 35,000 - $49,999 12.8% 15.5% 15.2%

$ 50,000 - $74,999 15.9% 17.4% 19.9%

$ 75,000 - $99,999 5.8% 9.3% 10.7%

$100,000 - $124,999 2.6% 4.5% 5.2%

$125,000 - $149,999 1.1% 2.4% 2.5%

$150,000 - $199,999 0.9% 2.4% 2.3%

$200,000 - $249,999 0.9% 0.8% 0.9%

$250,000 + 0.8% 1.2% 1.5%

2013 Median Household Income $27,855 $37,891 $41,955

2013 Per Capita Income $17,822 $21,705 $23,743

2013 Average Household Income $42,786 $53,592 $58,598

Demographic data © 2012 by Experian.

DEMOGRAPHIC ANALYSIS
The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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SUMMARY REPORT

Geography: 5 Miles

Population

In 2013, the population in your selected geography was 63,566. The population has changed by 18.82% since 2000. It is estimated
that the population in your area will be 67,389 five years from now, which represents a change of 6.01% from the current year. The
current population is 47.7% male and 52.2% female. The median age of the population in your area is 42.3, compare this to the U.S.
average which is 37. The population density in your area is 593.67 people per square mile.

Households
There are currently 25,129 households in your selected geography. The number of households has changed by 18.88% since 2000.
It is estimated that the number of households in your area will be 26,915 five years from now, which represents a change of 7.11%
from the current year. The average household size in your area is 2.43 persons.

Income
In 2013, the median household income for your selected geography is $41,955, compare this to the U.S. average which is currently
$53,535. The median household income for your area has changed by 23.07% since 2000. It is estimated that the median household
income in your area will be $47,842 five years from now, which represents a change of 14.03% from the current year.

The current year per capita income in your area is $23,743, compare this to the U.S. average, which is $28,888. The current year
average household income in your area is $58,598, compare this to the U.S. average which is $75,373.

Race & Ethnicity
The current year racial makeup of your selected area is as follows: 81.04% White, 11.13% African American, 0.38% Native American
and 1.46% Asian/Pacific Islander. Compare these to U.S. averages which are: 72.20% White, 12.65% African American, 0.96%
Native American and 5.01% Asian/Pacific Islander.

People of Hispanic origin are counted independently of race. People of Hispanic origin make up 12.47% of the current year
population in your selected area. Compare this to the U.S. average of 16.55%.

Housing
The median housing value in your area was $80,754 in 2000, compare this to the U.S. average of $110,781 for the same year. In
2000, there were 15,496 owner occupied housing units in your area and there were 5,946 renter occupied housing units in your area.
The median rent at the time was $480.

Employment
In 2013, there are 29,103 employees in your selected area, this is also known as the daytime population. The 2000 Census revealed
that 55.7% of employees are employed in white-collar occupations in this geography, and 44.2% are employed in blue-collar
occupations. In 2013, unemployment in this area is 6.90%. In 2000, the median time traveled to work was 18.3 minutes.

Demographic data © 2012 by Experian.

DEMOGRAPHIC ANALYSIS
The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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POPULATION DENSITY

Number of people living in a given area per square mile.

Demographic data © 2012 by Experian.

DEMOGRAPHIC ANALYSIS
The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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EMPLOYMENT DENSITY

The number of people employed in a given area per square mile.

Demographic data © 2012 by Experian.

DEMOGRAPHIC ANALYSIS
The Putnam Hotel - Repositioning Opportunity
DELAND, FL
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AVERAGE HOUSEHOLD INCOME

Average income of all the people 15 years and older occupying a 
single housing unit.

Demographic data © 2012 by Experian.

DEMOGRAPHIC ANALYSIS
The Putnam Hotel - Repositioning Opportunity
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TRANSPORTATION SYSTEM

Interstates:

■■ I-10 (68 miles/109 km)

■■ I-65 (57 miles/92 km)

Federal Highways:

■■ US 84 (runs through Elba)

■■ US 231 (25 miles/40 km)

■■ US 331 (15 miles/24 km)

State Highways:

■■ SR 87 (runs through Elba)

■■ SR 125 (runs through Elba)

■■ SR 189 (runs through Elba)
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BIDDING INSTRUCTIONS

IN ORDER TO BID, YOU MUST SUBMIT YOUR SEALED BID AUCTION OFFER AND REGISTRATION FORM AND REGISTRATION DEPOSIT ON OR BEFORE BUT NO LATER 
THAN DECEMBER 10, 2014 AT 12 PM EST. 
Please call us at 310.798.3123 to confirm that we’ve received your Registration Form and Deposit.

AUCTION  INFORMATION

This auction is a sealed bid auction. Bids are due no later than December 10, 
2014 at 12PM EST. The highest bid will be considered the “winning bid.” There 
is only ONE round of bidding, therefore submit your HIGHEST AND BEST bid. 
The property will be sold to the highest bidder at or above $650,000. 

■■ Email: tuvia@braunco.com
■■ Fax: 310.798.8883
■■ Mail: BRAUN Inc., 1230 Rosecrans Ave., Suite 160, Manhattan Beach CA 

90266. Attention: Putnam Hotel 

REGISTRATION DEPOSIT

A $50,000 registration deposit must be received by BRAUN  no later than De-
cember 10, 2014 at noon EST. To  submit your deposit via cashier’s check or 
wire transfer to BRAUN, see below.

CASHIER’S CHECKS

Mail your $50,000 cashier’s check, payable to Fidelity Title & Escrow, to 
BRAUN, 1230 Rosecrans Ave., Suite 160, Manhattan Beach CA 90266. Atten-
tion: Putnam Hotel OR WIRE TRANSFER: Wire your $50,000 deposit to BRAUN 
Broker Trust Account. (Please contact us for any further wiring information)  
Reference: Putnam Hotel

.  

BUYERS PREMIUM

A 10% Buyers Premium will be added to your bid. Please see sealed bid form. 

BUYER BROKER PARTICIPATION

A two-and-a-half percent (2.5%) commission will be paid to any licensed 
agent who represents and registers a successful buyer. The Broker registra-
tion form must be received by December 9, 2014 at 12 pm to receive the 
commission. 

PROPERTY INFORMATION

We suggest bidders review all property information prior to Auction Day. 
The property information is a complete compilation of documents, forms, 
reports, and title information related to the property and is available on our 
website for review and download.

PROPERTY PREVIEW

You may view the property at anytime. 

BIDDING
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TIMELINE

 

PROPERTY INSPECTION: October 14, 2014 to December 10, 2014
You may preview the property at anytime by appointment.

COMPLETE DUE DILIGENCE: By December 10, 2014
After visiting the property, prospective bidders should perform their own due diligence,  

and review the property information on BraunWorldbid.com.

BROKER REGISTRATION: December 9, 2014
Broker Registration forms can be found on BraunWorldbid.com, and must be submitted to us by  

December 9, 2014 at 12pm PT via mail or fax 310.798.8883.

BIDDER REGISTRATION & DEPOSIT DUE: December 10, 2014 12PM EST
Mail your sealed bid form and registration deposit of $50,000 to arrive on or before December 10, 2014 at noon ET.  

Fax forms to 310.798.8883 

AUCTION DATE: Bids are due on or before December 10, 2014 At 12PM ET

CLOSING DATE: No later than 30 days after the contract date
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DISCLAIMER: BRAUN is the auctioning agent. Marcus + Millichap - David Greenberg  is the Broker of record. THE PROPERTY IS SOLD “AS-IS.”  ALL BIDDERS DUE DILIGENCE MUST BE DONE PRIOR TO 
SUBMITTING A BID. BRAUN and Broker makes no representations or warranties on approved uses of the property. This offering memorandum is provided for the sole purpose of allowing a po-
tential buyer to evaluate the subject property. The potential buyer is urged to perform its own examination and inspection of the property and information relating to same, and shall rely solely 
on such examination and investigation and not on this brochure or any materials, statements or information contained herein or otherwise provided. Neither BRAUN, its members, managers 
officers, employees or agents, nor any of its partners, directors, officers, employees and agents, nor Seller and Broker, make any representations or warranties, whether express or implied, by 
operation of law or otherwise, with respect to this brochure or the property or any materials, statements or information contained herein or relating thereto, or as to the accuracy or complete-
ness of such materials, statements or information, or as to the condition, quality or fitness of the property, or assumes any responsibility with respect thereto. Such materials, statements and 
information have in many circumstances been obtained from outside sources and have not been tested or verified. Projections, in particular, are based on various assumptions and subjective 
determinations as to which no guaranty or assurance can be given. Without limiting the foregoing, in the event this brochure contains information relating to any “hazardous materials” in rela-
tion to the property, such information shall in no way be construed as creating any warranties or representations, expressed or implied, by operation of law or otherwise, by BRAUN, Broker, sales 
agents or seller,  as to the existence or non-existence or nature of hazardous materials in, under, on or around the property. This offering memoradum is provided subject to errors, omissions, 
prior sale or lease, change of price or terms and other changes to the materials, statements and information contained herein or relating to the Property. BRAUN holds the right to deny the 
right to bid to any person. This auction is not available to residents of any state where the real estate may not be in compliance with the real estate laws of that state. In the unlikely event that 
the owner does not honor any bid or fails to close title in accordance with the winning bid or contract entered into with respect to this property, BRAUN and Broker will not be held responsible 
or liable in any way. Likewise, BRAUN and Broker will not be responsible if the property is unsatisfactory to the bidder in any way. BRAUN reserves the right to postpone or cancel the auction, to 
withdraw the property from the auction and to change any terms of the auction or particular conditions of sale upon announcement prior to or during the course of the auction. Should there 
be any dispute among competitive bidders for the property, BRAUN may reopen bidding on the property at BRAUN’s sole discretion, designate one of the bidders as the successful bidder. All 
decisions by the BRAUN shall be final. The bidders are required to read and acknowledge the terms and conditions of the auction and the sale and purchase agreement prior to bidding. Bidders 
are not considered registered to bid until BRAUN receives the appropriate forms prior to the auction. PROPERTY VALUE Buyers are responsible for conducting their own due diligence. We suggest 
that all buyers do their own due diligence in regards to assessing value. The property will be sold to the highest bidder at or above the published reserve of $650,000. 

DISCLAIMER


